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Community Education and Publicity

Leveraging a mix of media and platforms and engaging
different community groups, the EOC continued to promote
the values of equal opportunities, diversity and inclusion to the
public in 2019/20.

Mass Media Promotions & Publicity

Embracing Social Inclusion Project

Teaming up with RTHK Radio 1, the EOC launched a new
Embracing Social Inclusion Project in December 2018 to
promote the inclusion of persons with disabilities (PWDs) and
public understanding of the Disability Discrimination Ordinance.

The one-year project, which received support from 22
rehabilitation organisations and NGOs across Hong Kong,
featured radio segments, drama series and interviews with
community partners. On 13 October 2019, a public education
event was staged in RTHK, with Government officials,
representatives of NGOs and rehabilitation groups, as well as
local artistes joining together to call for greater support and
inclusion of PWDs.
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Equal Opportunities Diversity Project

For another year, the EOC collaborated with RTHK Radio 2 on
the Equal Opportunities Diversity Project in 2019/20, which was
first introduced in 2006. Running from December 2019 to
November 2020, the project featured:

e Weekly 30-minute interviews with different stakeholder
groups and weekly radio dramas on topics related to equal
opportunities, diversity and inclusion on the “Made in Hong
Kong” programme;

e Radio segments on the morning programme “Morning
Suite”; and

e 60-second promotional segments on “One Minute — Know
It All".
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Radio & TV Promotions

Other than the above radio campaigns, the EOC lined up 46
radio and TV interviews in 2019/20 for Members and
management of the EOC to talk on events and issues related to
discrimination and equal opportunities.

Also, the EOC’s TV and radio APIs on sexual harassment of
service providers by customers in the course of service provision
continued to be broadcast on the channels of local TV and
radio stations, besides being available on the EOC website, EOC
YouTube Channel and EOC Mobile Apps.
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Newspaper Column and Op-ed Series by EOC
Chairperson

In 2019/20, the EOC Chairperson continued to release articles
in a regular column in the online version of the free newspaper
am730 to share thoughts and insights into equal opportunity
issues. The column articles are available on am730’s website
and mobile app, as well as “The Chairperson’s Perspectives”
section on the EOC website.

Furthermore, op-ed articles on discriminatory issues by the
Chairperson were published in several Chinese and English local
dailies, such as the South China Morning Post, Ming Pao Daily
and Hong Kong Economic Journal, and on various online media
platforms, such as Hong Kong Free Press, Stand News and
InMedia.
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Social and Digital Media Promotions

YouTube Channel

The EOC embraces social media as an effective tool to engage
with the community, enhance the image of the Commission,
and promote the anti-discrimination ordinances and messages
of diversity and inclusion.

The EOC YouTube Channel was launched in February 2008 to
boost the Commission’s online presence while releasing
informative and entertaining videos about equal opportunities
and inclusion.

During the year in review, 17 new videos were added to the
EOC YouTube Channel, including documentaries on equal
opportunities and highlights of the EOC’s public events. Among
the new releases was Break the Silence, a documentary
featuring a series of street interviews with people of different
ages and genders, as they shared their views and experiences
of sexual harassment, and interviews with representatives of
NGO and the EOC on the importance of preventing sexual
harassment. As at the end of March 2020, a total of 348 videos
had been uploaded, with over 515,000 views.

B 52 A 7E F # 2 YouTube S8 38
videos on EOC YouTube Channel
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Based on the past documentaries, the EOC developed an online
learning kit for secondary schools. Available in Chinese and
English, the learning kit highlighted the various dimensions and
perspectives of equal opportunities examined in the
documentaries, and included suggested discussion topics and
class activities for teachers to adapt or use. The learning kit was
emailed to secondary schools across the city and uploaded on
the EOC’s website.

EOC LinkedIn Page

The EOC launched its LinkedIn Page on the International Day
for the Elimination of Racial Discrimination (IDERD) on 21 March
2020. Targeting professionals of different sectors and the
corporate community, the EOC has been posting advertisements
on career openings within the EOC, announcements on events
and happenings related to equal opportunities, information on
corporate social responsibility initiatives and tips on diversity
and inclusion practices.

EOC Website

The EOC’s website remains an important platform for providing
information about the anti-discrimination ordinances and the
EOC's initiatives to the public. Fully bilingual (Chinese and
English) and accessible to people with different needs, the
website has been recognised by various web accessibility
schemes and awards through the years. In 2019/20, the
website recorded a total hit rate of over 38 million and
attracted about 110,000 visitors a month.
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Online Advertising Campaign

To harness the reach and penetration of online media, the EOC
launched an online advertising campaign on two popular
platforms, namely the search engine Yahoo! Hong Kong and
MyTV Super app/website developed by TVB, between March
and June 2019. Four banner advertisements and three
Announcements of Public Interest (API) were placed on
Yahoo!'s homepage and MyTV Super app/website to promote
the Racial Diversity & Inclusion Charter For Employers, the Quiz
Game of the “Embracing Social Inclusion Project”, as well as
messages of eliminating sexual harassment and pregnancy
discrimination.

Promotion of the EOC Smart Phone Apps

To further promote the usage of the EOC Smart Phone Apps,
the EOC organised a lucky draw between 1 September and 15
November 2019. Users who downloaded the EOC iPhone or
Android App were eligible to enter the lucky draw, which
offered an iPad mini as the grand prize and 50 pieces of $100-gift
coupon. To publicise the lucky draw and encourage
participation, the EOC placed banner advertisements on the
popular MyTV Super app/website.
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Embracing Social Inclusion Project

Tiena

Annual Report 2019/20 £ 3§

(o)}
w



* 4

X 1 i

S

Equal Opportunities Commission =

o)}
IS

#E Education

FEAaNE AW
EGUAL CRFORTURITIES COMMISITN

EOC Smart Phone App Lucky Draw
zme%ﬁﬁ:mm:gztw

P ORBREG. - :

FHReETFTHREMAEAN2013FHEL &
™ R AJ DA B8 By B8 ) 28 B BR 10 PO 6% S I8 AR
Pl R FHEEBNRFTEM - mRI
ARERALAEERNZ THARNER
HWEEENESEE - BH EAIE
fﬁ1ﬁﬁ§f§%Ab CRARREERERF
E’JzzE/T\ CHaBHREBBEN(ER
%MEW/:.\?E%WAA,?&EU A -

HEEE R
CEE T EY

T e 4 4 — (R N b B B (K 4E BK B
CHAMBEREHNTFABESE)E
e AERBEMBELEUNTFSEHRS -
ZHBABEMOERMARKBE - R
2019205 [Z » 5L BI[E B49,792 B 2 &
ETHA3CEEL - BT 2HERER
RAERGETFHFIKIFEFTIATE -

FHRTFRSBETAMARR

&® iPad Mini |L“"'§l ﬁ

[¢p pAAXENNL BEHIRE GBS

The EOC app was launched in 2013 to provide on-the-go
information about the four anti-discrimination ordinances and

RETEPARENNE S

latest news about the Commission’s initiatives. Users can also
view videos and listen to radio shows about diversity and
inclusion. Equipped with such features as a voice-over function
and an option to switch to a yellow-text-against-black-
background version, the app is compliant with the Level AA
requirements of the World Wide Web Consortium Web
Content Accessibility Guidelines.

Educating the Younger Generation

School Drama Performances

The EOC continued to engage three local theatrical troupes,
namely Jumbo Kids Theatre, Forest Union and Kids on the
Block, to stage plays and puppet shows on equal opportunities
and diversity values at schools. In 2019/20, a total of 305
performances were staged for 49,792 students. Almost all of
the schools indicated in the feedback survey that the plays were
“good” or “very good”.
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“Tally & friends” Storybook Series

The EOC launched the illustrated children book series Tally &
friends in October 2017 to introduce the values of equality,
diversity and inclusion to young children. The storybook series is
available at various public libraries across Hong Kong Island,
Kowloon and the New Territories for public access.

To expand the readership, the EOC collaborated with the Books
and Beyond Reading Club in 2019/20, which has been running
a Reading Marathon Programme for a number of local primary
schools. By including Tally & friends in the list of books to read
for participants, it is hoped that more children would learn
about Tally and the messages embedded in the storybook.

Generation “i” Programme

The EOC adopted a new format for its youth programme in
2019/20. Featuring a series of experiential activities, such as
cultural and wheelchair tours, the programme aimed to instil in
the younger generation greater understanding and empathy to
different communities including the disadvantaged groups.

X ]

JOMPANY

Annual Report 2019/20 3

(o)}
Ul



i

r P4

% 1 i

mad |

Equal Opportunities Commission F & =%

(o))
(o))

#BE Education

201912148 - 582 mMERHT
UREFEREAEASEEERARL
EERRERE - THBEEATAXXERM
BREMVEERFTEREENEFTBR -
2020F1 A18H  S—#Ht2mELN7T
HEDNERNRNGHER T 2L
I EEET  RAERERATEY
B P B o

e IR RSB HERIE RS
FacebookZE B EEHFMEE - TH L&
HYEHes@NER B RERE
By HASBEERBFALEFE WRSE
ZFERALEGE o

S FHeH TIHBIER]ZE
BHERERABLRSGRENEE(FD
5 B 7R 20194 6 A 75 & 17 4 #b 3 4k 2 9
REcEHETABRL - BALELER
2018/19F 83 EAEBEFE —RKD
BlE EAMPABELEEZRAIEEENR
FrREMMRPEBROEER  EM

PRI FEZTTHESD

On 14 December 2019, participants went on a tour to Kung
Yung Koon run by the HKSKH Lady MaclLehose Centre in Kwai
Chung. They enjoyed a taste of South Asian culture and caught
a glimpse of the daily life of other racial groups in Hong Kong.
On 18 January 2020, another group of participants attended an
activity organised by Wheel Power Challenge, which allowed
them to have first-hand experiences of travelling around the
city in wheelchairs and the barriers encountered by PWDs.

In parallel with the Generation “i” programme, the EOC
maintained a Facebook page for participants, with videos, news
and community events related to equal opportunities uploaded
regularly to sustain the conversation online and to attract more
young people to join the programme.

The EOC also arranged for the shortlisted and winning comic
strips from the EOC's Generation “i” multimedia competition in
2018/19 to be displayed at MTR Wong Chuk Hang and
Admiralty station in June and September 2019 respectively. The
competition sought to nurture an interest in creative expression
and a commitment to the cause of diversity and equality among
the younger generation, by inviting them to draw a comic strip
or make a short video about what inclusion means and why it
matters.
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Engaging the General Public

Publications and Other Communication
Materials

In 2019/20, the EOC produced a series of publications and
communication materials for stakeholders and members of the
public. These included Equality Perspectives, a journal that
dissects issues relating to equal opportunities from different
angles. The journal was distributed as an insertion in the
newspaper Hong Kong Economic Times, as well as to major
stakeholders. The EOC also sent out an e-newsletter News from
the EOC regularly, informing around 8,000 subscribers of the
EOC’s latest work, positions on topical issues about
discrimination, as well as related events organised by
community organisations.

During the year, the EOC published a new Corporate Brochure
to introduce its role and functions, including its complaint-
handling function.
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SmartBiz Expo

To promulgate the advantages of fostering an inclusive
workplace to enterprises, the EOC participated once again in
Hong Kong Trade Development Council’s SmartBiz Expo on 4-6
December 2019 at Hong Kong Convention and Exhibition
Centre. During the Expo, the EOC distributed over 4,600
publications and 2,800 souvenirs to Expo visitors. Positive
feedback was collected from the attendees, with over 86% of
the respondents stated that they knew more about equal
opportunities after visiting the EOC’s booth.

Hong Kong International Dental Expo and
Symposium

For the first time, the EOC made an appearance at the Hong
Kong International Dental Expo and Symposium (HKIDEAS),
organised by the Hong Kong Dental Association on 2-4 August
2019. The EOC distributed over 1,800 publications and 1,500
souvenirs to Expo visitors. Again,
received, with over 87% of the respondents stated that they
knew more about equal opportunities after visiting the EOC’s
booth.

positive feedback was
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FTEHESHS2EENFE Community Participation Funding Programme

20192056 % - FHEFEBITFTHEHRSH In 2019/20, the EOC’s Community Participation Funding
SL2HEETE] BB 728 A TR Programme provided HK$1,054,763 of funding support to 28
HEEE - ERNEGE B #RIBRE projects by community groups, NGOs and educational
WIEE - BB) 4 = E B 1,054,763 institutions. These projects were geared towards promoting
Lo EEBHIER B ARE O IE greater understanding of the four anti-discrimination
RIBRIEOHRE WEHFELRP ordinances and the concepts of equal opportunities and

S N inclusion.

e T HHEMEERRNEE - U The EOC also rendered support to initiatives by organisations to
EHEREBEAREL - R201920F & » Fi# promote anti-discrimination messages. In 2019/20, the EOC
EYRFTREEEERRMIBEELE G supported 22 projects and initiatives across the city.
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