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Study on Public Perception of
Portrayal of Female Gender in the
Hong Kong Media

Hong Kong media has been increasingly portraying women
as sexual objects or as dependents in the past few years
which highly alarmed us. We fear that such portrayal and
stereotyping by the media would defeat our goal of promoting
gender equality as young people at impressionable age get
easily carried away by media messages.

In October 2008, we organised a press conference to
announce the findings of a Survey on the Public Perception
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youth, particularly on their
views about sex, body image and social norms. The Survey
also found that many people were uncomfortable with the
way women were presented in the advertisements and the
newspapers yet assumed that the community would find
these acceptable since they were exposed to these images
on a regular basis. Copies of the Survey Report have been
distributed to kindergartens, primary and secondary schools,
tertiary institutions, and NGOs working on gender issues.

Furthermore, following tasks would be undertaken as a follow-
up: A seminar entitled “Gender Equality and Gender Respect
—Media and Societal Culture, Where Do We Go from Here?”(to
be jointly organised by the Women’s Commission and the
EOC and supported by the Committee on the Promotion of
Civic Education) would be held in April 2009, and “A Study of
Gender Stereotyping and Portrayal of Female Gender in the
Hong Kong Media” Liberal Studies Teaching Kit (adapted for
the Senior Secondary Curriculum of Liberal Studies) would
be posted on the EOC’s website in July 2009.
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Equal Opportunity Awareness
Survey

The findings of the Survey on Equal Opportunity Awareness
released at a press conference in April 2008 revealed positive
response towards the EOC’s performance in general. Eighty
nine percent of the respondents said that they were either
very supportive or quite supportive of the work of the EOC.

The Survey also found that 96% of the respondents
personally considered equal opportunities very important
or quite important. They attached high importance to the
issue mainly because they believed it could ensure justice for
individuals (77%), it would help promote Hong Kong'’s image
(58%), it would help individual’s personal development (50%)
and it was beneficial to Hong Kong’s economic development
(49%).

The Survey was commissioned as the EOC’s Organisational
Review recommended that a more structured self-evaluation
plan on public awareness and perception of the EOC’s work,
anti-discrimination ordinances and customer satisfaction be
undertaken forimprovement. We planto conduct such surveys
on a regular basis to collate data for future comparison.

Altogether 1,502 successful telephone interviews were
conducted in the general public survey and 153 users
responded in the user survey.
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Thematic Household Survey on
Racial Acceptance

The EOC is committed to promoting racial equality and
harmony, and will devote necessary resources and work with
community partners to ensure its successful implementation.
However, to be successful in our endeavours, it is essential
for us to gain a better understanding of racial acceptance in
Hong Kong. In this regard, we commissioned a survey to
gauge the public’s acceptance for people of various races
under different areas of life including employment; education;
provision of goods, services and facilities; and disposal of
premises.

The Survey, conducted under the Census and Statistics
Department’s Thematic Household Survey Scheme,
commenced in April 2008. It examines the relationship
between people’s attitudes towards other ethnic groups
and their experience of interracial interaction. Preliminary
results showed the overall average percentage of acceptance
towards other ethnic groups among Chinese was more
than 80% when taking community roles, such as service
providers, friends, neighbours, employers, and employees.
The acceptance level was relatively higher among university
educated, professionals, young people and those with
relatively high income.

The survey data will provide valuable information to guide
EOC’s promotion and public education strategies to enhance
understanding of each other’s races, build mutual respect
and reduce the negative stereotypes of each other to promote
racial harmony and access to equal opportunities.






