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Spreading Our Message —

Communications, Publicity and Community Participation

BEVFSENNEERREE

Leveraging a mix of traditional media, digital and social
media platforms, as well as promotional programmes
targeting different community groups, the EOC continued
to communicate the values of diversity, equal opportunities
and inclusion, and educate the public on discrimination
issues in 2021-22. In the face of COVID-19, the EOC stepped
up its communication efforts to address questions and
concerns about equality rights under the epidemic.
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Communications amid COVID-19

In March 2020, the EOC launched a dedicated website
to provide explanations on the anti-discrimination
ordinances, links to the media interviews and articles
by the EOC, and information on resources provided by
NGOs. As at end-March 2022, the webpage remained on
top of Google's organic search results for the key words
“COVID discrimination”, surpassing similar webpages
under the International Labour Organization, World Health
Organization and the US Equal Employment Opportunity
Commission.

The EOC also issued a number of media statements
and feature articles in response to the evolving situation
and emerging issues, while the Chairperson took part in
interviews by different media outlets. For example:

e The EOC issued a media statement on 14 April 2027 in
response to concerns and reports about the introduction
of a “vaccine bubble”" scheme for restaurants, and
explained how the anti-discrimination ordinances might

apply;
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e EOC Chairperson, Mr Ricky CHU Man-kin published an

article in Hong
well as a letter
Post on 23 Apri

Kong Economic Journal and InMedia, as
to the editor in The South China Morning
| 2021, appealing to the public to avoid

stigmatising individuals who have tested positive for the
coronavirus, let alone the professions or communities
they belong to; and

e On 24 February

2022, the EOC issued another statement

expressing deep concern over reports of foreign

domestic worke

rs being fired and turned out of homes by

employers because they have contracted COVID-19.

Mass Media Promotions and Publicity

Publicity on Legislative Amendments

To widely publicise the legislative amendments under the
Discrimination Legislation (Miscellaneous Amendments)
Ordinance 2020 and the Sex Discrimination (Amendment)
Ordinance 2021, which took effect on 19 June 2020 and 19
June 2021 respectively, the EOC embarked on a range of
online and offline publicity and public education activities
across the city with funding from the Government.
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On 27 May 2021, the EOC launched TV and radio APIs
(Announcements in the Public Interest) titled ‘Create a
Harmonious Workplace — Report and End Harassment'
to raise awareness of the protections against sexual
harassment, disability harassment and racial harassment in
common workplaces under the SDO, DDO and RDO. Available
in Cantonese, Putonghua and English with sign language
interpretation, the TV and radio APIs could be watched and
listened on various channels of free TV, Pay TV and RTHK
TV, as well as channels of three radio stations, namely RTHK,
Commercial Radio and Metro Broadcast. The TV API was
also uploaded onto the EOC website and the EOC's YouTube
channel, Facebook and LinkedIn pages for public viewing.
In addition, the EOC arranged for posters on harassment in
common workplaces to be displayed in the light boxes of 60
MTR stations from 1 to 14 May 2021 to spread the message
to commuters.

Campaign against Breastfeeding
Discrimination and Harassment

To publicise the protections against breastfeeding
discrimination and harassment, which came into force on 19
June 2021, the EOC mounted a citywide publicity campaign
featuring advertisement across 60 MTR stations from 19
June to 2 July 2027. This was followed by the release of TV
and radio APIs and the distribution of information booklets.

TV Announcement in the Public Interest: End Discrimination against Breastfeeding Women
e e

EIIII
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In celebration of the World Breastfeeding Week (1-7 August),
the EOC rolled out promotions on its social media platforms,
including a photo hashtag blitz, law explainers and a video on
Facebook, and tips for employers and service providers on
LinkedIn.

Facebook users were invited to comment on the
EOC's post by uploading a photo with the hashtag
#SupportBreastfeeding or sharing information on
breastfeeding-friendly places in the city. The post, which
attracted over 2 300 interactions (clicks, likes, comments,
shares etc), was complemented by 10 posts in August
2027 to illustrate the protections against breastfeeding
discrimination and harassment under the SDO. Altogether
these posts reached over 60 000 Facebook users.

HASHTAG CAMPAIGN

i— A—18
B BRI

FROM JULY 31, 2021

Say No to Discrimination
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Let's Build a
Breastfeeding-friendly
Workplace

RHEA LM
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DO’'S AND DON'TS

FOR SUPPORTING YOUR
BREASTFEEDING CUSTOMERS

#WBW2021
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Understanding Breastfeeding

In addition to the above, the EOC adopted the theme
‘Creating a breastfeeding-friendly city’ for the 2021 summer
edition of its periodical Equality Perspectives. Distributed
as an insertion in Sky Post on 2 July 2021 and available for
download on the EOC website, the journal added to the range
of resources available to explain the new legal protections.

Newspaper Column and Op-ed Series by EOC
Chairperson

During the year, a total of 28 op-ed articles by the
Chairperson were published in several Chinese and English
local dailies, such as the Hong Kong Economic Journal, Ming
Pao Daily, Sing Tao Daily, South China Morning Post and The
Standard, and on various online media platforms, such as
Hong Kong Free Press and InMedia.

In addition, the EOC Chairperson continued to release
articles in a regular column in the online version of the
free newspaper am730 to share thoughts and insights into
equal opportunity issues. The column articles, totalling 26
during the year, are available on am730's website and ‘The
Chairperson’s Articles’ section on the EOC website.
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Instagram:
Officially launched on
27 Sep 2021

. B. F EO Matters
FRASRE, FETHMETEE.

A journey through everyday life.

EERE,

A celebration of diversity.

Social and Digital Media Promotions
Instagram and Facebook

Taking into account the immense popularity and use of
social media platforms, the EOC strengthened its social
media promotions in 2021-22. In September 2021, the EOC
launched an Instagram account ‘EQ Matters' (*F. & .5),
with a view to further expanding its reach to the younger
generation. The inaugural post, featuring a Hong Kong-born
firefighter of Pakistani descent, reached over 44 800 people
and attracted 3 600 interactions (including likes, shares,
comments and saves). As at end-March 2022, the EOC
published 32 posts on its Instagram profile, reaching over
685 000 people and attracting more than 32 700 interactions.
Furthermore, over 90% of the followers were aged between
13-34, and nearly 40% aged 24 or below — the exact targets
of the EOC.

I - % - B EOMatters
iuaa BETAANE  BRTE

EgEB

Reached over

685 000

AR people

A \cumvmm everyday ife.
A celebration of diversity.
' bollef that equal sppoftunity matters.

A belief that equal opportunity matters for everyone,
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To tie in with the launch of the Instagram profile, the
EOC also revamped its Facebook page and renamed it as
‘EO Matters’ (F.%.%). Besides mirroring its content on
Instagram, the EOC rolled out interactive campaigns to
engage followers and gain new ones from time to time, such
as a hashtag campaign on breastfeeding to coincide with
the World Breastfeeding Week in August 2021, and a word
puzzle prize game during the Mental Health Month Campaign
in October 2021. Between April 2021 and March 2022, the
posts and promotions on the EOC's Facebook page attracted
almost 1 037 000 users and 77 400 interactions.

P
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EOC Linkedin Page

The EOC launched its LinkedIn Page on International Day
for the Elimination of Racial Discrimination (IDERD) on 21
March 2020, targeting professionals of different sectors and
the corporate community. During 2021-22, over 80 posts
were published, including announcements on events and
happenings related to equal opportunities, information on
corporate social responsibility initiatives and tips on diversity
and inclusion practices, as well as advertisements on career
openings within the EOC. Together the content registered
nearly 106 000 impressions and attracted more than 9 450
interactions.

YouTube Channel

The EOC YouTube Channel was launched in February
2008 to boost the Commission’s online presence while
releasing informative and entertaining videos about equal
opportunities and inclusion. During the year in review, 48 new
videos were added to the EOC YouTube Channel, including
documentaries on equal opportunities and highlights of the
EOC's public events. As at the end of March 2022, a total of
423 videos had been uploaded, with over 620 000 views.
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Engaging the Community
25th Anniversary Campaign

Riding on its 25th anniversary, the EOC organised a range of
activities to engage community members and promote the
messages of equal opportunities, diversity and inclusion.
These included children colouring competition, photography
exhibition and a recognition scheme for employers.

On 20 May 2021, the EOC released a video on its YouTube
channel to commemorate its 25th anniversary. Featuring
EOC Chairperson Mr Ricky CHU Man-kin as the narrator, the
video showcases the history and milestones of the EOC, as
well as the impact of its work created through the years.

Equal Opportunity Employer Recognition
Scheme

The EOC launched the Equal Opportunity Employer
Recognition Scheme in November 2020 as one of the
highlights of its 25th anniversary programme. The Scheme
aimed to raise awareness of the benefits of equal opportunity
employment policies and practices, and encourage
more employers to adopt these policies. Companies and
organisations in both public and private sectors were invited
to enrol on any one or all four categories of the Scheme,
namely Gender Equality, Equality for Diverse Abilities, Family
Status Equality and Racial Equality and Inclusion.

During the enrolment period from November 2020 to
January 2021, the EOC received 420 applications from 192
organisations across a wide spectrum of industries and
sectors. Together these organisations accounted for over
220 000 employees in Hong Kong.
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Equal Opportunity Employer Recognition Scheme
Awards Presentation Ceremony
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After vigorous evaluation by the assessment panels, 160
employers were selected as Equal Opportunity Employers.
On 14 May 2021, the EOC held an awards presentation
ceremony, with Secretary for Constitutional and Mainland
Affairs, Mr Erick TSANG Kwok-wai, GBS, IDSM, JP as the
Guest of Honour. This was followed by a series of awards
presentation ceremonies on 21 and 26 May.

To widely publicise the results of the Scheme, the EOC
published the lists of Equal Opportunity Employers and
recipients of the Gold Award and Outstanding SME Award
in five local newspapers, namely Hong Kong Economic
Times, Ming Pao Daily, Sing Tao Daily, South China Morning
Post and The Standard, on 17 May, besides uploading
them onto the Scheme’s website. The full list of the Equal
Opportunity Employers and the awardees can be found in
the EOC website: https://www.eoc.org.hk/s/eoemployer/en/
awardees.html.
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[EE : EREE ‘The Way We Are’ Visual Storytelling
Campaign

T N2020F 12 A IE)EE) - WesEE The EOC launched this campaign in December 2020, which
THBI130RBEEABIABTMMAS - b gathered over 130 photo essays by under-represented
FeELEREE  IMERERET - JFE  communities about the joys and challenges of their everyday
BEEOFE  BEREATHERBGEEREA  life. The stories came from women carers, migrant workers,
+ - R FTEAE AT ARFEIMS - #15  non-Chinese youth, people with disabilities or mental health
RS RIBEES o BRI AR ST - D= #  issues, new immigrants from mainland China, and LGBT
MERFEEPBEINSLENMEE - people.

BADAMEXE : AEEE - %8S  Divided into four sections, namely ‘Different and Equal’,
B AU BURESZHNEAS - fTE  'Where We Belong’, 'Voices of Womanhood' and ‘Battling
HEAREHeBERY  E2EEA5%  Stigma', the photos were housed on the EOC website, while
2021 EEVES YUY mEEASAEZ  the physical exhibition took place in The Mills, Tsuen Wan
BiT7 o and The University of Hong Kong in early 2021.

20218 H23%E28H ' By RUEER In August 2021 (23-28 August), the exhibition made another

BXEFRLKRE REEMAIABL0K © stop at the foyer of Hong Kong Cultural Centre, displaying

& — bR EMASE - 202149 A 28E| about 50 photos from the collection. The final leg was at

ZI0H28BEXRENELETEHRE Lingnan University, which exhibited nearly 50 photos from

A R 505k 1Em © 28 September to 28 October 2021 as part of its 7th Equal
Opportunities Awareness Campaign.
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Community Participation Funding
Programme on Equal Opportunities

In 2021-22, the EOC's Community Participation Funding
Programme on Equal Opportunities provided HK$973,416
of funding support to 25 projects by community groups,
NGOs and educational institutions. These projects were
geared towards promoting greater understanding of the four
anti-discrimination ordinances and the concepts of equal
opportunities and inclusion. The list of funded organisations
is included in Appendix 2.

The EOC also rendered support to initiatives by organisations
to promote anti-discrimination messages. In 2021-22, the
EOC supported 35 projects and initiatives across the city. In
addition, the Chairperson attended 110 community events
and functions, and delivered 46 speeches, besides taking
part in over 39 meetings with stakeholders.

School Drama Performances

The EOC continued to engage three local theatrical troupes,
namely Jumbo Kids Theatre, Forest Union and Kids on
the Block, to stage plays and puppet shows on equal
opportunities and diversity values at schools.
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However, owing to the COVID epidemic, most of the
performances were staged via electronic and social media
platforms, such as Zoom and YouTube. In 2021-22, the EOC
arranged 329 performances for 48 304 students. Almost all
the schools indicated in the feedback survey that the plays
were “good” or “very good".

Learning and Teaching Expo 2021
(8-10 December 2021)

The EOC participated in the Learning and Teaching Expo for
the first time in 2021, and shared its range of resources for
educators to spread the message of equality and inclusion
both inside and outside of the classroom, such as the EOC
YouTube documentaries and an accompanying learning kit,
as well as the storybook series Tally & friends.
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During the three-day Expo, the EOC distributed more than
2 600 publications and almost 2 200 souvenirs to visitors.
Positive feedback was received, with almost 92% of the
respondents stated that they knew more about equal
opportunities after visiting the EOC'’s booth. Also, almost 220
visitors followed/liked/shared the EOC's social media pages,
including Facebook, Instagram, LinkedIn and/or YouTube,
during the Expo.

95



B - EBRIIESH

Communications, Publicity and Community Participation

EARAEBERBRTRBEEEHAE
(2021512H10HZ128)

THREE-—ELMEEETESSEH
MEABERIRBEBHITE  NEKX
I AR 45 R e] 3 AR A BB AR Hﬁ%&
MEHE - EEBHNSAH=0  HEF
ek E T BB 65010 T¥ K890
ML Em o FHREMNEFXESERT
B Bhs7T%»XiiE RN 2B T RS
1% WSS IR T R o s
SEBRLBERNBM T B/ D=E Tk
MM REEAEET - B Facebook -
Instagram ~ ¥8% & sk YouTube °

Hong Kong International Dental Expo and
Symposium (10-12 December 2021)

For the third time, the EOC participated in the Hong Kong
International Dental Expo and Symposium organised
by the Hong Kong Dental Association at Hong Kong
Convention and Exhibition Centre to highlight how the anti-
discrimination ordinances apply in the employment setting
and the provision of goods, services and facilities. During the
three-day Expo, the EOC distributed over 1 650 publications
and almost 890 souvenirs to visitors. Again, positive
feedback was received, with almost 87% of the respondents
stated that they knew more about equal opportunities after
visiting the EOC’s booth. In addition, 85 visitors followed/
liked/shared the EOC's social media pages, including
Facebook, Instagram, LinkedIn and/or YouTube, during the
Expo.
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The EO Beat
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Publications and Other Communication
Materials

In 2021-22, the EOC produced a series of publications and
communication materials for stakeholders and members
of the public. These included Equality Perspectives, a journal
that dissects issues relating to equal opportunities from
different angles. The periodical was available for access on
the EOC website, while a four-page teaser was distributed as
an insertion in 20 000 copies of the free daily Sky Post, and
another 5 000 copies sent to major stakeholders.

With due regard to the public's trend for accessing
information online and particularly through their mobile
devices, the EOC revamped the journal in February 2022 and
turned it into an online publication. Entitled The EO Beat, the
periodical is completely virtual, honouring the EOC'’s ongoing
commitment to protecting the environment.

Other publications released during the year included:

e [earn the Law, Know Your Rights: Understanding Sexual
Harassment — this booklet offers an updated account
of the protections against sexual harassment under
the SDO, following amendments relating to sexual
harassment in common workplaces which took effect in
2020.
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e Booklets entitled Let’s Build a Breastfeeding-friendly
Workplace and Let’s Build a Breastfeeding-friendly
Environment, which explain the new protections against
breastfeeding discrimination and harassment in the
employment and other sectors, with tips on good
practices.

e A new edition of The Equal Opportunities Casebook,
which is based on a variety of actual complaints
conciliated by the EOC and cases legally assisted by
the Commission. The Casebook also outlines the EOC's
complaint-handling procedure, as well as the factors
the Commission’s Legal and Complaints Committee
takes into account when reviewing applications for legal
assistance from aggrieved persons who have not been
able to settle the relevant dispute through conciliation by
the EOC.

The EOC also sent out an e-newsletter News from the EOC
regularly, informing around 8 000 subscribers of the EOC's
latest work, positions on topical issues about discrimination,
as well as related events organised by community
organisations.
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