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In the face of COVID-19, the EOC stepped up its communication efforts

to address questions and concerns about equality rights, and strived

to raise the public’s awareness and understanding of the importance of

preventing discrimination under the epidemic.
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Community Education and Publicity

Communications amid COVID-19

In the face of COVID-19, the EOC stepped up its
communication efforts to address questions and concerns
about equality rights under the epidemic. A dedicated
website was activated in March 2020 to provide explanations
on the anti-discrimination ordinances, links to the media
interviews and articles by the EOC, and information on
resources provided by NGOs. As at end-March 2021,
the webpage remained number 1 on Google’s organic
search results for the key words “COVID discrimination”,
surpassing similar webpages under the International Labour
Organization, World Health Organization and the US Equal
Employment Opportunity Commission.

The EOC also issued a number of media statements and
feature articles in response to the evolving situation and
emerging issues, while the Chairperson took part in interviews
by different media outlets. From highlighting the impact of
COVID on the marginalised communities and calling for
greater empathy and support to clarifying the application of
the law, the EOC strived to raise the public’s awareness and
understanding of the importance of preventing discrimination
under the epidemic.
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Mass Media Promotions and Publicity

Indeed, the media — whether print, electronic or online — remains an
important communication and promotional channel for the EOC. In
2020-21, the EOC lined up and facilitated 31 media interviews for
the Chairperson and management of the EOC to talk about events
and issues related to discrimination and equal opportunities.

Newspaper Column and Op-ed Series by
EOC Chairperson

During the year, a total of 14 op-ed articles by the Chairperson
were published in several Chinese and English local dailies,
such as the Hong Kong Economic Journal, Ming Pao Daily,
Sing Tao Daily, South China Morning Post and The Standard,
and on various online media platforms, such as Hong Kong
Free Press, Stand News and InMedia.

In addition, the EOC Chairperson continued to release articles
in a regular column in the online version of the free newspaper
am730 to share thoughts and insights into equal opportunity
issues. The column articles, totalling 26 during the year, are
available on am730’s website and mobile app, as well as “The
Chairperson’s Perspectives” section on the EOC website.
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The EOC collaborated with RTHK Radio 2 on the
Equal Opportunities Diversity Project, which was first
introduced in 2006, from December 2019 to December
2020. The project featured:

Weekly 30-minute interviews with different
stakeholder groups and weekly radio dramas on
topics related to equal opportunities, diversity and
inclusion on the “Made in Hong Kong” programme;

Radio segments on the morning programme
“Morning Suite”; and

60-second promotional segments on “One Minute —
Know it All”.
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Social and Digital Media Promotions

YouTube Channel

On top of traditional media channels, the EOC also made
heavy use of social media platforms to disseminate
information and stay connected with the community under
the epidemic.

The EOC YouTube Channel was launched in February
2008 to boost the Commission’s online presence while
releasing informative and entertaining videos about equal
opportunities and inclusion. During the year in review, 27
new videos were added to the EOC YouTube Channel,

including documentaries on equal opportunities and
highlights of the EOC’s public events. As at the end of
March 2021, a total of 375 videos had been uploaded, with
over 560 000 views.
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Equal Opportunities Officer

#IWD2021 #ChooseToChallenge '.5

An #inclusiveworkplace is
not only good for women;
it is also good for men.

EOC Linkedin Page

The EOC launched its LinkedIn Page on the International
Day for the Elimination of Racial Discrimination (IDERD)
on 21 March 2020, targeting professionals of different
sectors and the corporate community. During the year,
over 80 posts were published, including advertisements
on career openings within the EOC, announcements on
events and happenings related to equal opportunities,
information on corporate social responsibility initiatives and
tips on diversity and inclusion practices. In celebration of
International Women’s Day on 8 March, the EOC launched
a mini-campaign on its LinkedIn page from 6-8 March
2021, which featured EOC colleagues sharing their stories
and perspectives on gender equality. As at end-March
2021, the number of followers reached 930.

Generation “i” Facebook

“

The EOC continued to make use of the Generation “i”
facebook page during the year to engage the younger
generation. Altogether 144 posts were published in 2020-
21 to provide information about the EOC’s activities and
response to current affairs, as well as issues and events
related to equal opportunities.
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The EOC’s website remains an important platform for
providing information about the anti-discrimination
ordinances and the EOC'’s initiatives to the public.
Fully bilingual (Chinese and English) and accessible
to people with different needs, the website has been
recognised by various web accessibility schemes and
awards through the years. In 2020-21, the website
recorded a total hit rate of nearly 24.5 million and
attracted over 135 800 visitors a month.
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Engaging the Community

Riding on its 25th anniversary, the EOC rolled out a
large-scale, integrated campaign employing multiple
communication channels and platforms. Featuring
a range of activities that included children colouring
competition, photography exhibition and a recognition
scheme for employers, the campaign is designed to
widen the exposure of the EOC, engage the public and
promulgate the messages of equal opportunities, diversity
and inclusion.
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THeF AR R TFES  WRAAEE  To promote the events and activities under the campaign,

HERFMHENMELL  HETEINMAAEEE  the EOC made use of both online and offline platforms,

MES) o JEEFIERLHEFE22-295 and leveraged on the networks of the collaborative parties
and stakeholders. Details of the campaign can be found
on page 22-29.
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Publicity for Discrimination Legislation
(Miscellaneous Amendments) Ordinance 2020

To tie in with the implementation of the Discrimination
Legislation (Miscellaneous Amendments) Ordinance 2020
in June 2020, the EOC embarked on a public education
and publicity campaign. A series of guidance and leaflets
in multiple languages were released on the EOC website,
including guidance on the law amendments under
the Ordinance and leaflet on harassment in common
workplace. The EOC also arranged the print versions of
these materials to be distributed to stakeholders and the
general public.

In relation to the provisions on breastfeeding discrimination,
which would come in effect in June 2021, the EOC
released guidance for the employment and related sectors,
and for other sectors. These were updated following the
passage of the Sex Discrimination (Amendment) Bill 2020
in March 2021, which prohibited harassment on grounds of
breastfeeding.

Apart from the above guidance and leaflets, also included
in the publicity campaign were the production of TV
and radio APIs (announcements in public interest), and
advertisement in MTR stations, which were scheduled to
be rolled out from the first quarter of 2021-22.

Protection from Sexual,
Disability and Racial Harassment
in Common Workplaces
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In 2020-21, the EOC’s Community Participation Funding
Programme provided HK$1,020,692 of funding support
to 24 projects by community groups, NGOs and
educational institutions. These projects were geared
towards promoting greater understanding of the four anti-
discrimination ordinances and the concepts of equal
opportunities and inclusion.

The EOC also rendered support to initiatives by
organisations to promote anti-discrimination messages.
In 2020-21, the EOC supported 36 projects and
initiatives across the city. In addition, the Chairperson
attended 45 community events and functions, and
delivered 44 speeches, besides taking part in over 30
meetings with stakeholders.
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School Drama Performances

The EOC continued to engage three local theatrical
troupes, namely Jumbo Kids Theatre, Forest Union
and Kids on the Block, to stage plays and puppet
shows on equal opportunities and diversity values at
schools. However, owing to the COVID epidemic, most
of the performances were staged via electronic and
social media platforms, such as Zoom and YouTube.
In 2020-21, the EOC arranged for 158 performances
for almost 20 800 students. Almost all of the schools
indicated in the feedback survey that the plays were
“good” or “very good”.

93

BHHETFTSHSERED
Students watched drama
performances on equal opportunities

Annual Report 2020 -21 Fif



Equal Opportunities Commission

94

FTEHEZEST

FAFHREF_ELNBEETERS
MOBFBEBRTRHEEBMTE - BAE
ER2021F1A22HZ24B AR B ERE
BT AEZH - THEREEA
5 A LIREE BB 10010 F4) - Wik H BB
420042 - 2 MEH RSN R IELE

[ -3 i 82%E’Jy\n5%%ﬂ‘\’%§%$7%Aﬂ'}
%Aﬂﬂ/ wuu °

Bk HEE

=
ASEs.

0Ur Company e,

A8RnE?
1l opportunity palicies?

Rl
m‘?gvurmmlylmm ing?

e

& Bﬁ‘mﬁe (A =
E;:av ity gsues?

& ed |
/_./

For the second time, the EOC participated in the Hong
Kong International Dental Expo and Symposium organised
by the Hong Kong Dental Association at Hong Kong
Convention and Exhibition Centre from 22-24 January
2021. During the 3-day Expo, the EOC distributed over
1 100 publications and 420 souvenirs to visitors. Again,
positive feedback was received, with almost 82% of the
respondents stated that they knew more about equal
opportunities after visiting the EOC'’s booth.
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Publications and
Other Communication Materials

In 2020-21, the EOC produced a series of publications and
communication materials for stakeholders and members of
the public. These included Equality Perspectives, a journal
that dissects issues relating to equal opportunities from
different angles. The periodical is available for access on
the EOC website, while a four-page teaser was distributed
as an insertion in 20 000 copies of the free daily Sky Post,
and another 5 000 copies sent to major stakeholders.

The EOC also sent out an e-newsletter News from the
EOC regularly, informing around 8 000 subscribers of
the EOC's latest work, positions on topical issues about
discrimination, as well as related events organised by
community organisations.
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